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Abstract: Problem statement: Modern defense is so complex and professionally we have to
establish an effective publicity strategy for pramg the concept of all-out defense education and
gather consensus of people on the defense anchaktiecurity. Therefore, how to help all people to
understand, affirm and further to support defensi thus consolidate national security have become
the focus of decree publicity in the worlpproach: For achieving above-mentioned goals, at the
present time, many countries had applied the naulti-creations to passing information about defense
strategy through diversified approaches includang,timages, audio, video, Internet communications
and lively teaching by integrating teaching witmfto achieve the goal of enhancement of all-out
defense educatiorResults: This study, aims to explore the application of theblicity strategy of
multi-arts to the advancement of understanding efeilse policy of all people in Taiwan through
questionnaire analyse€onclusion: That diversified and rich forms of interface ofsacan enhance
the effects of giving publicity to the decrees basn verified.

K ey words: All-out defense education, multiple arts, publicityategy, questionnaire analysis, national
security, present time, internet communications

INTRODUCTION more attention on defense and national securitynfro
the masses, it is necessary to apply the functafns
So-called defense and security have been no moraultiple arts to enhance the effects of all-outedst

than traditional military war, the incidents thdteated  education. The purpose of this study is to design
people’s life and property security, like terrorgtacks questionnaire and give statistic analyses to egplor
in United States on September 11, 2001, tsunami iwhether the application of multiple arts to all-out
South Asia in 2004, earthquake in Sichuan, China irdefense education could enhance the effects ohgivi
2008 and avalanche on a freeway in Taiwan in 201@ublicity to the decrees.
have also been defined and included into the sodpe

modern defense and security. So the core of all-out MATERIALSAND METHODS
defense education in the 2T&ntury has extended to
the idea that educates people to protect natiatairgy Through a large number of experiments,

and safeguard social stability. It is not only ttueate  psychologist Treicher (1967) and his successors
people to respond to the war policy but also educatvalidate that human cognition is 83% coming from
them to face and prevent from all non-war factarshs  visual inputs, 11% auditory audio input, 3.5% singll
as natural disasters and man-made calamities. $mWainput, 1.5% touching and 1% tasting. In the leagnin
and Luo (2007); Chen (2009) and Kuo (2009)process, the more sense organs were stimulated, the
emphasized the importance of all-out defense entutat better learning effects would be. Multiple artsoall
and argued that the function of defense educatmfdc  multi-sense organs to be stimulated simultaneoibsity
not only combine together people’s spirit and wilit  the learning effects are better than traditionajrdatic
also bring the national overall defense capabibtyull propaganda. Therefore, Wu (2009) argued that if we
play to withstand external disasters. could appropriately apply the five functions of tiple

The traditional all-out defense education focusesrts in 21st Century including text, images, audio,
on dogmatic and theoretical propaganda that cay onlvideo, Internet communications, the publicity effec
attract attention from the group who have higheele could be effectively enhanced. Besides, Chu (2005)
of knowledge but cannot win the recognition fromstno particularly emphasized on the auditory functiord an
of propaganda targets. Therefore, in order to @fttra argued that harmonious music could not only cohere
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with the centripetal force of the masses but algmeér  students, 120 (56%), followed by military, civilrgants
people’s love to the country. and teachers 55 (26%); employees with service
Hongan (2009) found that in various propagandandustries, 10 (5%); others, 9 (4%); arts-relataditess
media, TV and movie screen messages best attractg@rsons, 8 (4%); commercial, 6 (3%), electronic
the attention and trust from the audience andupted  technology industries, 4 (2%), manufacturing indest
with colorful and lively images, they would achiee 2 (< 1%); agriculture, 1 (<%); most of the effeetiv
community’s exaggeration effects, so they are veryespondents have not involved in all-out defense
suitable for use in defense policy propaganda2¥0@#)  education, 131 (61%) and only 84 (39%) said thely di
also gave the same viewpoints and argued that the
sympathetic echo by a good image work couldCurrent situation analysis of acceptance of multiple
penetrate every rank of society after broadcastingarts: In the breakdown of acceptance of multiple arts,
Therefore, US military often uses the image to shap“the presentation in the diverse form of moders aith
the image of justice for American soldier. text, images, music, video and Internet commuridoati
With the rise of Internet technology, the Internet(M = 4.30, SD = 0.69) scored the highest, follovegd'
communications have quickly entered into everyone'dove to participate in the multiple arts (text)ated
daily life. So Chen (2009) stressed that with theactivities (such as novel, movies, drama, condave
characteristics of text, image and audio and videe, arts exhibition, Internet technology)” (M = 4.11DS&
Internet communications could not only increase0_77); “modern arts with lively, diverse and rich
learning interest but also break up the tempora@ an . acteristics” (M = 4.10, SD = 0.83), “multipletsa

spatialllimits by broadcasting the contents of dsée | ,ye close relationship with our modern life” (M4:04,
education anytime and anywhere. So he recommend = 0.87): “multiple arts attracts more attentioom

that the Internet communications be included as OnBeopIe" (M = 4.12, SD = 0.88) and “multiple artstiwi

ring of all-out defense education system. inspiring and educational functions” scored the dstv

(nderstand that the_applicaton of muliple artstie. 1S aVerage of overall acceptance of multle s
PP P 4.11; standard deviation was 0.63 as Fig. 1.

publicity of all-out defense ideas did better aitra
people’s support and recognition and enhance th
national tangible and intangible strength. Themftis
study would evaluate effects of the application of
multiple arts to the all-out defense education.

%nalyses of current situation of cognition of all-
out defense: In the breakdowns of cognition degree
of all-out defense by the interviews, the item the
emergency of country, all citizens of all ages dtou

For understanding practices of current publicity I . ,
. S S take the responsibility of defending the homeland
strategy for all-out defense education in Taiwdms t (M = 4.23, SD = 0.80) scored the highest: followed

study conducted sampling interviews of 215 persons;

Analyze and compare the contents obtained fronp¥ ‘I feel that there is room for improvement meth .,
observations of current situation analyses and’oPaganda approach of all-out defense education

correlation analyses through Chi-square test aftefM = 4.00, SD = 0.80), “I feel that all-out defense
reorganization of data. It is hoped that theshould be one of the important defense policy at

conclusions could enhance the publicity effects oferesent time” (M = 3.93, SD = 0.81), “I feel thaet

all-out defense education policy. government should strengthen the guidance and
education of all-out defense policy”(M = 3.89, SD =
RESULTSAND DISCUSSION 0.82), “I think that all-out defense education is

helpful to the enhancement and coherence of

Most of effective respondents were male in thispatriotic consciousness (M = 3.80, SD = 0.92); “I
study, total 159 (74%), female 56 (26%). The ages ototally understand the ideas and meaning of all-out
most of effective respondents were 21-30, total 122lefense” (M = 3.64, SD = 0.85); “I feel that theus
(57%), followed by 31-40, 19 (9%) , 41-50, 9 (4%), of all-out defense policy is rather stereotypicaa
60, 2 (<1%). Most of effective respondents wereboring” (M = 3.17, SD = 0.95). “l think that
unmarried, 194 (90%), more than married, 21 (10%)acquiring military arms is more substantively
Most of effective respondents were university/apile beneficial” scored the lowest (M = 3.04, SD = 0,98)
graduates, 181 (84%), followed by graduate ingtilyt the average of overall cognition of all-out defense
17 (8%); senior high, 14 (6%); junior high, 3 (1%). was 3.71, standard deviation 0.44. The results of
Regarding occupation, most of the respondents weranalyses are shown as Fig. 2.
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The presentationin the diverse form of modern
arts with text, images. music, video and
internet communications.

I love to participatein the multiple arts (text)-
relate activities (such as novel. movies, drama.
concert, fine arts exhibition, internet technology

Modern arts with lively. diverse and rich
characteristics

Multiplearts have close relationship with our
modern life.

Multiple arts attracts more attention from
people.

Multiplearts with inspiring and educational
functions

38 39 4 4.1

Fig. 1: Acceptance of multiple arts

42 43 44

In the emergency of country, all citizens of all
ages should take the responsibilitv of. ..

Itotally understand the ideas and meaning
of all-out defense

I feel thatall-out defense should be one of
the important defense policy at present...

Ithink that acquiring military arms id more
substantively beneficial.

|
Ithink that all-out defense education is helpful
to the enhancement and...

Ifeel that theissue of all-out defense policy
is rather stereotvpical and boring.

I feel that thereis room for improvement in
the propaganda approach ofall-out...

I feel that the government should strengthen
the guidance and education of. ..

The average of overall cognition of all-out
defense

3 35 4 45

Fig. 2: Cognition degree of all-out defense
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Ithink that the implementation approach of
publicity of all-cutdefense education by
defense department in recent vears attracts me.

Ithink the publicity form of multiple arts will
enhance the attention and participation in all-out
defense education.

Ithink that using multiple arts to give publicity
and education of all-out defense policyid helpful
to the enhancement of people’s learning interest.

Ithink thatusing multiple arts for publicity of all-
out defense policy will be more effective educatios

Il

I am interested in the publicity performance of all-
out defense education in the form oftext of
multiple arts.

I am interested in the publicity performance of all-
out defense education in the form ofimage of
multiple arts.

Tam interested in the publicity performance of all- :
out defense education in the form of video of
multiple arts.

Tam interested in the publicity performance of all- l

out defense education in the form of video of
multiple arts.

Tam interested in the publicity performance of all- |
out defense education in the form of internet
communications of multiple arts.

1feel thatthe publicity strategy for employing
multiple arts in all-out defense educationis the
defense policy worthy if investment.

The average of overall preference was and
standard deviation.
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Fig. 3: Preference degree of publicity media

Analyses of current preference degree of publicity  publicity performance of all-out defense education
media: In the breakdowns of preference degree by theéhe form of music of multiple arts” (M = 3.71, SD =
interviewees, “I think that using multiple arts give  0.93); “I am interested in the publicity performanaf
publicity and education of all-out defense policy i all-out defense education in the form of Internet
helpful to the enhancement of people’s learningcommunications of multiple arts” (M = 3.65, SD =
interest” scored the highest (M = 4.02, SD = 0.69),0.92); “I am interested in the publicity performanaf
followed by “I am interested in the publicity all-out defense education in the form of text ofitiple
performance of all-out defense education in thenfof  arts"(M 3.36, SD 1.02); “I think that the

video of multiple arts” (M = 3.96, SD = 0.87); “dl
that the publicity strategy for employing multiets in
all-out defense education is the defense policythwor
of investment” (M = 3.92, SD = 0.82); “I think that
using multiple arts for publicity of all-out defems
policy will be more effective education”(M = 3.88P
= 0.73); “I think the publicity form of multiple & will

implementation approach of publicity of all-out de$e
education by Defense Department in recent years
attracts me” (M = 3.25, SD = 0.99) scored the ldwes
The average of overall preference was 3.72 and
standard deviation was 0.52 as Fig. 3 shows.

Analyses of differentials It is aimed to explore the

enhance the attention and participation in all-outdifference between the degrees of acceptance of

defense education” (M 3.75, SD = 0.76); “I am
interested in the publicity performance of all-out
defense education in the form of image of multiple
arts"(M = 3.75, SD = 0.87); “I am interested in the
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multiple arts, cognition of all-out defense and
preference of publicity media by the respondents of
different background variables through Independent
Sample t-Test and One-way ANOVA. If the F-Test
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of One-way ANOVA reaches the Ilevel of

significance ¢ = 0.05), then use Scheffe Post-Hoc

Method to conduct posterior comparisons.

Before analyses, because the numbers of somgmutiple arts
groups by the background variables of age, edugatioC"ea! cognition
and occupation were too small, so we firstly cortduc overall preference

combinations. In term of age, it was re-dividedoint
four groups of 11-20, 2-30, 3-40 and over 40; imte

Table 1: Variance analyses between genders on depewariables

Standard T P
Dependent variables Gender Number Average deviaNaiue Value
Overall acceptance  Male 159 4.05 0.63
Female 56 4.26 0.59 -2.22* 0.03
Male 159 3.74 0.45
of all-out defense Female 56 3.65 0.39 130 0.20
Male 159 3.73 0.54
of publicity media Female 56 3.69 0.48 049 0.62
* p< 0.05
of education, it was re-divided into four groups of Table 2: Variance analyses by age on dependerathlesi
senior h, Dependent Standard F P

elementary, junior high and hig

university/academy and graduate institute; in tefm Giczaceepance 1120
occupation, it was re-divided into four groups of of muttiple arts
military, civil servants and teachers, arts-related

business, students and others. We also used tle@se noverall cognition

groups to conduct follow-up variance analyses.

The variance analyses by gender on dependent

variables; From Table 1, we could learn that the of publicity media

difference of the overall acceptance of multiples dry
the respondents of different genders reaches et ¢é
significance (p<0.05) and the acceptance by thealem
(M = 4.26) respondents are significantly highemthize

variables Age Number Average deviation Value Value
63 3.97 0.65
21-30 122 4.14 0.60
31-40 19 4.12 0.69

Over41 11 4.50 0.54 256 0.06
11-20 63 3.68 0.46
of all-out defense  21-30 122 3.77 0.41
31-40 19 3.51 0.33

Over41 11 3.66 0.66 2.09 0.10
Overall preference  11-20 63 3.69 0.54
21-30 122 3.77 0.49
31-40 19 3.53 0.43

Over 41 11 3.74 0.84 1.24 0.30

Table 3: Variance analyses by marital status orégnt variables

male (M
difference between the different genders of respotsl
on overall cognition of all-out defense, overall
preference of publicity media

The variance analyses by age on dependent variables:
From Table 2, we could learn that there is no §izanit
difference between the different ages of resposdent
three variables @0.05), that means there is no
difference on overall acceptance of multiple astsrall
cognition of all-out defense and overall preferewde
publicity media between different ages of respotglen

The variance analyses by marital status on dependent

4.05). However, there is no significantoverail acceptance

Dependent Marital Standard T P

variables status Number Average deviation Val\alue
Married 21 4.23 0.69

of multiple arts Unmarried 194 4.09 0.62 095 0.34

Overall cognition Married 21 3.55 0.56

of all-out defense ~ Unmarried 194 3.73 042 -1.46 0.16

Overall preference  Married 21 3.64 0.73

of publicity media  Unmarried 194 3.73 0.49 -0.75 045

From Table 4, we could also learn that the valfiésTeest
for different education levels of respondents haaehed
statistic significance (p<0.05) on overall acceptarf
multiple arts. Through posterior comparisons byeffeh
Method, the overall acceptance of multiple artstiy
respondents with education of graduate institutenore
(M = 4.52) is higher than the respondents with ation
of university/academy (M = 4.05).

variables: From Table 3, we could learn that there is NOThe variance analyses by occupation on dependent

significant difference between the different mastatuses
of respondents on three variables (p>0.05), thanse
there is no difference on overall acceptance oftiphel

arts, overall cognition of all-out defense and aller
preference of publicity media between different itabr
statuses of respondents.

The variance analyses by education level on
dependent variables. From Table 4, we could learn
that except for overall acceptance of multiple ,attte

variables: From Table 5, we could learn that theest of
three dependent variables for the respondentsffefetit
occupations have reached the level of statistitfiignce
(p<0.05) that means there is difference between
respondents of different occupations on overakkptnce
of multiple arts, overall cognition of all-out defe and
overall preference of publicity media. After pogier
comparisons by Scheffe post-hoc comparison methied,
could see the overall acceptance degrees of neukips

value of F Test of remaining two dependent variablesby the respondents of military, civil servants aeacher
(M = 4.31) are higher than students (M = 4.01); the

for different education levels of respondents hawe
reached the level of statistic significance QpO5) , that
means there
education levels of respondents on overall acceptan
of multiple arts, overall cognition of all-out defee and
overall preference of publicity media between défe
education levels of respondents.
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respondents of military, civil servants and teacir=

occupations (M = 3.53) on overall cognition degéall-
out defense; and meanwhile, the respondents afangili
civil servants and teacher (M = 3.86) are highantthe
respondents of other occupations (M = 3.48).

the

is no difference between differen8.85) are also higher than the respondents of other
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Table 4: Variance analyses by education level gredéent variables

Dependent Standard F P Posterior comparisons
Variables Education Number  Average  deviation uéal Value method by scheffe
Overall acceptance Junior High and Senior High 17 4.30 0.55
of multiple arts University/Academy 181 4.05 0.63

Graduate Institute or more 17 452 0.50 5.53* 10.0 3>2
Overall cognition Junior High and Senior High 17 3.81 0.47
of all-out defense University/Academy 181 3.72 0.42

Graduate Institute or more 17 3.50 0.59 2.49 0.09
Overall preference Junior High and Senior High 17 3.85 0.50
of publicity media University/Academy 181 3.71 0.50

Graduate Institute or more 17 3.75 0.73 0.56 705
* p< 0.05
Table 5: Variance analyses of occupation on depenggiables

Standard F P Posterior comparison

Dimension Occupation Number Average deviation Value Value by scheffe method
Overall acceptance Military, civil servant and tearc 55 431 0.61
of multiple arts Arts-related 8 4.13 0.58
Students 120 4.01 0.63
Others 32 4.14 0.60 3.03* 0.03 1>3
Overall cognition Military, civil servant and teaath 55 3.85 0.41
of all-out defense Arts-related 8 3.63 0.50
Students 120 3.71 0.44
Others 32 3.53 0.40 3.82* 0.01 1>4
Overall preference Military, civil servant and thac 55 3.86 0.55
of Publicity media Arts-related 8 3.75 0.51
Students 120 3.72 0.48
Others 32 3.48 0.56 3.64* 0.01 1>4
Table 6: Variance analyses by related working éepees on dependent variable
Whether involved in all-out
defense education related Standard
Dimension working experiences? Number Average dievia T Value P Value
Overall Acceptance of Multiple Arts  Yes 84 4.01 6D.
No 131 4.17 0.59 -1.74 0.08
Overall Cognition of All-Out Defense Yes 84 3.69 40
No 131 3.73 0.46 -0.52 0.61
Overall Preference of Publicity Media Yes 84 3.74 0.52
No 131 3.71 0.52 0.37 0.71

Table 7: The correlation coefficients of three ssal
Scale (N = 215) 1 2 3

correlation coefficient. The closer to 1 the abswlu
value of coefficient is, the stronger correlatioii te.

8&2:: ?gg‘;ﬁitg‘g%i Zlflg‘b’t'tg)é?eigz Olgg* 106308* 5&3'40 From Table 7, we could learn that the correlation
Overall preference of publicity media ~ 0.40*  056*1.00  Ccoefficients between overall acceptance of multipts,

overall cognition of all-out defense and overall

The variance analyses by related working experiences ~ Preference of publicity media reach the level of

on dependent variables: From Table 6, we could learn
that there is no significant difference (p>0.05jween
the respondents of different all-out defense edutat

significance ¢ = 0.05) (the correlation coefficients are
r(12) = 0.38, r (13) = 0.40 respectively) and the
correlation coefficients are positive that mearshigher

related working experiences on overall acceptarfce cscore of the overall acceptance of multiple artsthe

multiple arts, overall cognition of all-out defensed
overall preference of publicity media.

Analyses of relationship for dependent variables:

higher scores of overall cognition of all-out deferand
overall preference of publicity media will be.

The correlation coefficient between overall
cognition of all-out defense and overall preferente

The results of the analyses aim to explore thedublicity media reaches the level of significanae=(

correlations among overall acceptance of multipts,a 0.05) (the correlation coefficient is r (23) = 0)5nd

overall cognition of all-out defense and overallthe correlation coefficient is positive that meahse

preference of publicity media and figure out Pearso higher score of overall cognition of all-out deferis,
279
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information to cohere patriotic consensus through
integrating education with fun.

In short, as a primary strategy of publicity and
education, the diversified and rich forms of insex
of arts will help people to understand nationalusitg
affairs. It is true that they will need more fund t
inject, but if it could arouse people to suppordan
recognize defense that in turn would strengthen
national security, it would be an investment thatemn
national interest and the most effective protecfion
sustainable development of country.
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