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Abstract: Problem statement: Due to current varied CSR models and how CSR esqntly
defined and practiced differently in business anmciety worldwide, global CSR standards are vital
to creating best practices of CSR and to increlasedmpetitive advantage of business and society.
Approach: Because most CSR business units in global orgémiiatend to focus on specific and
narrow corporate communications of social respalitsitinstead of broadening the scope to set global
CSR standards across sectors and industries, diobal business leaders in Singapore who are
familiar with CSR practices at Thomson Reuters,aBanic and Nanyang Business School were
interviewed to investigate how CSR is practicedSimgapore and China. The participants were
selected based upon their global business, CSRH&1 knowledge and experience. Ten interview
questions guided the case stu@esults. The participants’ responses produced seven kesphss
learned and five inadequacies of current CSR madtiatsresulted in two innovatory CSR models. The
first model is a concentric circle that has culturethe center, followed by personal and collective
ethics, economic, legal, environment and governntemhains. The second model is a concentric
circle that has Human Resource Development (HRD)éncenter followed by the domains in the first
model. Conclusion/Recommendations. The innovatory CSR models can assist global orgdioins

to successfully manage changing global conditiohemthe organization is viewed as an interwoven
and dynamic whole that generates continuous knayeleand bridges its systems, processes and
structures that are constantly transforming intoréernal and external common global network. CSR
values, not stakeholder demands or charitable ibomtibns from global business leaders, managers
and individual employees play a significant roler@ducing globalization’s unintended consequences
and increasing the competitive advantage of globgdnizations and society.
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INTRODUCTION China. The participants’ responses produced seegn k
lessons learned and five inadequacies of curre® CS
Due to current varied CSR models and how CSR isnodels that resulted in two innovatory CSR models.
presently defined and practiced differently in Ibesis The innovatory CSR models can be a useful tooktp h
and society worldwide, global CSR standards aral vit global organizations develop, implement and dri&RC
to creating best practices of CSR and to increhee t within the core global business strategy and seR CS
competitive advantage. This case study examines CS&andards worldwide.
in Singapore and China and how innovatory CSR

models can drive and set CSR standards worldwide. MATERIALSAND METHODS
The innovatory models focus on a common global
framework to strategically establish CSR best jcast To investigate how CSR is practiced in Singapore

worldwide. Because most CSR business units in globaand China, individual structured interviews were
organizations tend to focus on specific and narrowconducted by email with three global business leade
corporate communications of social responsibilityin Singapore at Thomson Reuters, Panasonic and
instead of broadening the scope to set global CSRlanyang Business School. The participants were
standards across sectors and industries, threealglobselected based upon their global business, CSR and
business leaders in Singapore who were familiah wit HRD knowledge and experience. Although Participant
CSR practices at Thomson Reuters, Panasonic aritiree from Nanyang Business School did not have the
Nanyang Business School were interviewed totime to answer the interview questions, he sugdeste
investigate how CSR is practiced in Singapore andeading two articles that he published. The adidésl
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the author to create a second CSR model that aBfls H views in a professional, matured manner” (partictpa
as a CSR domain. Ten interview questions guided thewo). Overall, the practice of CSR requires global
case study. leaders and individual employees to simultaneously
The participants’ responses indicate that theacknowledge cultural similarities, ambiguities and
practice and responsibility of CSR should originatedifferences when solving conflicting views. Themefo
from the leadership, the individual employee and th complex global issues can be successfully resolved
organization, instead of beginning with charitablewhen global leaders and individual employees famus
contributions and stakeholders’ demands. Furtheemor achieving a collaborative global learning enviromte
the participants’ answers revealed that current CSRhat respects differences and values integrity.
models are inadequate and require revision to S& C
standards worldwide. Thus, a global organization caLesson No. 3: CSR can improve ROI when economic,
integrate, practice and drive CSR into the corébgllo social and environmental performances are equitable
business strategy. This can lead to creating a CSR Participant two argues, “Many Chinese
global framework and global CSR standards that linkSingaporean businesses have a balanced approach to
CSR to global organizations and across sectors andinning a business enterprise, especially the wely

industries worldwide. established ones. Economic performance is as
important as social contributions”. Therefore, emoit
RESULTS performance is vital to increase a country’s coritipet

advantage and the quality of life. However, if gibb
The participants’ responses revealed seven kegrganizations focus solely on economic performance,
CSR lessons learned and five inadequacies of durrethis can lead to decreasing the quality of life and

CSR models. They are as follows: competitive advantage for the global organizatiod a
society because business, society and natural nessou
Lesson No. 1: CSR begins with the individual. are interdependent. Participant one recommendse “Th

Participant one argues, “CSR as it is spoken abounhost basic premise is that as individuals and
today is hyped up”. The most basic premise is #tat organizations, we need to take only what we neeah fr
individuals and organizations, we need to take onlythe environment and buy only what we need”. Thus,
what we need from the environment and buy only whaCSR can increase Return On Investment (ROI) when a
we need”. Furthermore, Participant one contends thaglobal organization integrates economic, social and
CSR is not necessary when we are “being sincere arghvironmental performance equitably.
follow up with actions and review them regularly”.

Participant two suggests that “effective Lesson No. 4: HRD can drive cross-cultural CSR in a
implementation of CSR depends on many factors, thglobal organization.
most basic of which include individuals having the Participant three argues, “Unlike most countries,
desire to want to make their countries, their comgsm  Singapore is dependent on human capital, beingadl sm
and their society a place to shine”. Without annation with almost no natural resources. Human
organizational culture of excellence, businesstesisa  resources have been identified as the single most
and competitive advantage can remain static. Thusmportant strategic capital in its strategic ecoiom
global leaders should align CSR with the individualplan. Thus, Singapore has to continuously adapRiD
employee, leadership and the organizational valuestrategies and practices in public and privatecsedb
throughout the core global business strategy. keep pace with the domestic as well as regiondiAglo

environmental changes” (Osman-Gani and Chan,
Lesson No. 2: Effective CSR practice is collective and 2009). Furthermore, Participant three recommends
collaborative. learning about “cross-cultural negotiation not jfrsim

Participant two recommends, CSR practicethe cultural diversity perspective of the UnitectBs
requires a “community of matured individuals andbut also from that of other multicultural, multietb
groups contributing their best for the bettermeinthe  societies” (Osman-Gani and Tan, 2002). Consequently
society they live in”. Participant One argues tha  “HRD professionals will have to equip themselveghwi
practice and communication of CSR is “to be sindere cross-cultural competencies and then help train the
our intentions and actions”. Thus, it is vital fousiness  other employees in effectively managing a divensg a
and society to “learn together, work together anthe  cross-cultural workforce” (Osman-Gani and Chan,
same time appreciate and respect individual andpgro 2009). Thus, HRD can play a vital role in incregsine
differences and having the strength to solve cctirilj = competitive advantage of global organizations tgrou
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implementation of CSR best practices and policied a acceptable religious teachings”. Participant three
providing cross-cultural trainings of CSR in global suggests, “Cross-cultural negotiation style, whish
negotiations, global leadership and global strategfundamentally concerned with the negotiation syiete
because multiculturalism is practiced differently i and tactics employed by various managers from
many countries. different cultures, is a culturally sensitive adpet
management” (Osman-Gani and Chan, 2009).
Lesson No. 5: CSR requires individual ethics and Therefore, in order to implement effective glob&RC
preventative laws, control mechanisms, structurespractices within a global organization, global leed
systems and business practices. should model and integrate cross-cultural CSR fhéo
According to Participants one and two CSR cannobrganizational culture.
solely depend upon individuals and global
organizations with strong ethical values. CSR alsd_esson No. 7: CSR requires government enforcement
requires enforced laws that prevent global coraupti and intervention.
Participant one argues, “We need to be sincereuin o Participant one indicates, “The Singapore
intentions and actions. We need to take the actions government is not a populist government. It will
prevent exploitation of people, resources and thémplement tough policies when needed. The Singapore
environment. And if this is the primary aim, the laws are tough and | know and understand why they
companies who champion this will stand out”. were put in place. If CSR refers to organizatioasg
Participant two recommends, “We first need to asksocially responsible, there are no laws addrestiizgg
the question, what are the basic elements of cboup Other common laws are sufficient”. Moreover,
to take place? The answer would be: (a) there firgst  Participant two states, “The Singapore Government
be the need to corrupt and (b) there must be thdoes actively promote campaigns and programs melati
opportunity for corruption to occur. If any of (@) (b) to CSR”. Thus, government enforcement and
exists alone, corruption cannot take place. Thhse, t intervention of CSR is vital for sustainable global
first step would be to ensure that situations pnebeth  businesses and society.
elements to come together”. Participant two suggest
beginning with how “business organizations couldSummary of inadequate CSR models: Based upon
make a strong commitment to the issue of honesty ithe participants’ responses, there are five inadeiqs
their corporate philosophy to develop a corrupfi@e  of current CSR models.
mindset. In addition, participant two recommendhkg* First, there is much literature written about C8R
need and the opportunity to corrupt” can be preseént the United States and Europe. However, little igtem
through “control mechanisms, systems, structures anabout CSR in other countries. The most common
business practices”. Thus, it is individual ethics,Western definition of CSR is to surpass the minimum
preventative laws, control mechanisms, systemsiegulatory framework of business practice. CSR is a
structures and business practices that can suatlgssf complex concept because there are many global
drive CSR into the core global business strateggrof definitions of CSR. Nevertheless, despite its caxpl
organization and worldwide. and unclear concepts, CSR is currently defined feom
Western perspective. Although “all ethnic groups ar
Lesson No. 6: CSR requires global leaders that modelindividual and collective” (Osman-Gani and Chan,
and integrate cross-cultural CSR into the orgaignat  2009) (participant three), social responsibilityigl in
culture. the Western cultures due to an emphasis on the
Participant one recommends that CSR requiregndividual. Consequently, social responsibility is
“tight corporate governance”. Participant two swgige implicit within the Asian society. “If CSR referot
that global leaders can model CSR with “mindsetorganizations being socially responsible, there rave
management through continual learning, educatiah anlaws addressing this. Other common laws are
experience”. Furthermore, Participant two suggétts, sufficient” (participant one).
my view, | believe that the foundations for an edti Second, some CSR models focus on meeting
management style may be similar in most companies istakeholder requests (O’Riordan and Fairbass, 2008)
China and Singapore. The reason being that modhstead, “Effective implementation of CSR depends o
Chinese management would still be greatly influence many factors, the most basic of which include: maid
by the basic ethics of business and also by thehteg = management-through  learning,  education  and
of values which were very much derived from theexperience, companies sincere desire to commit
teachings of Confucius, the teachings of Buddhanyr  business activities to support CSR ideals (and)
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individuals having the desire to want their cowegri face increasing competitive disadvantage and lost
their companies and their society a place to shinebpportunity” (Peck and Gibson, 2000). The Singapore
(participant two). Therefore, global organizatioten  government recognizes how CSR can increase
integrate CSR into the organizational leadershid ancompetitive advantage for business and society.
culture rather than focusing on charitable contidns  Participant one implies, “Singapore laws are toagt
or becoming a victim of stakeholders. I know and understand why they were put in plate. |
Third, some organizational models implement CSRCSR refers to organizations being socially respgnasi
as a distinctly separate category or businessinstéad there are no laws addressing this. Other commos law
of implementing CSR into the core global businessare sufficient”. Participant two states, “The Sipgee
strategy and organizational design (Mamtedl., 2004).  government actively promotes campaigns and programs
“Many Chinese Singaporean businesses have eelatingto CSR”. Thus, government plays a vitat jra
balanced approach to running a business enterpriseffective CSR best practices and standards worlklwid
especially the very well established ones. Economic
performance is as important as social contributions DISCUSSION
(participant two). Therefore, effective CSR shoblel
integrated within the core global business strategy Summary of two innovatory CSR models: The two
positively impact society. innovatory models derived from the seven key CSR
Fourth, the practice and responsibility of CSRlessons learned and five inadequacies of curre® CS
should incorporate internal domains such as HRD andhodels. Compared to other CSR models, these models
cross-cultural ethics of the individual employee,incorporate internal and external domains that rattte
leadership and organizational values instead oflobal crossroads of commonality without focusiobply
implementing and practicing CSR solely within on stakeholder demands or charitable contributibhere
external domains as in Schwartz and Carroll (2003)s no social domain because CSR begins with the
three-domain approach of economics, legal and athic individual. In addition, the innovatory models dotn
responsibilities. Participant two suggests thateéfve  include a philanthropy domain because charitable
implementation of CSR depends on many factors, theontributions do not increase the competitive athgm
most basic of which include individuals having the and ethics of business and society. Thus, the atooy
desire to want to make their countries, their conmg® = models embody and integrate internal domains of the
and their society a place to shine”. Thus, withaot individual, leadership, HRD and the organizatiomg ithe
organizational culture of excellence, businesstesiia  external domains of society globally.
and competitive advantage can remain static. Instead of focusing upon specific industries, CSR
Furthermore, because charitable contributions db ndssues and external domains, the innovatory models’
increase the competitive advantage and ethics dfiternal and external domains provide a commonajlob
business and society CSR must begin with thdramework to establish CSR best practices and
individual. Therefore, effective CSR requires iner standards worldwide. The first model is a concentri
and external CSR domains. circle that has culture in the center, followed by

Fifth, although Carroll (1991) CSR pyramid model personal and collective ethics, economic, legal,
provides a good framework for CSR, his pyramid€nvironment and government domains. The second

classification of CSR lacks the role of governmand model is a concentric circle that has HRD in thetee
he focuses solely on the economic, legal, ethical a followed by the same domains as in the first model.
philanthropic domains from a western perspective o ue to the consistent changing global environment,

) - ; . RD can be a viable and sustainable resource to
management ethics. In addition, his emphasis O crease competitive advantage with CSR best

organizations - meeting society's = expectations an(i)ractices and policies and drive cross-cultural CSR
charitable norms can lead to further conflicts 3Snto the core global business strategy of an

previously discussed in the second inadequacy 0grganization. The domains are interdependent and
‘(‘:urrent.CSR models. Peck and Gibson (2000) argugquitable. Overall, the two innovatory CSR models
There is a crucial role for governments in faeling  can drive and set CSR global business standards

the transition to an economy that is much moreyithin an integrated and interdependent common
efficient, much more fair and much less damagingframework worldwide.

Governments that lead and practice CSR values

globally will be in a stronger position to set thgenda CSR model I:

and establish advanced positions for their indestand  Culture domain: Global cultural norms can differ with
their citizens. Countries that lag behind will iitally regards to decision-making. The participants’
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responses, No. 4 and 6 key CSR lessons learnethend suggest “good business judgment in the face of
first inadequacy of current CSR models reveal thauncertainty and complexity that distinguishes the
when people can be flexible and put aside culturakxcellent from the average or poor business leaddr
differences and begin with the basic cultural siniies  for that reason, judgment integrity is at the coffe
and values people can “solve conflicting views in aintegrity  capacity and  business leadership
professional, matured manner” (participant two).accountability”. Overall, the emphasis of persoaatl
Murtha et al. (1998) suggest “that managers faced acollective ethics can help to reveal individualsdan
need to unlearn a logic that evaluated integratind  groups that may be detrimental to organizations and
responsiveness as trade-offs before they couldcept society, while promoting individual ethics and
with a logic of synthesis”. Thus, effective CSRuiggs  collective ethics that can benefit organizationsd an
a global organization to be a global learningsociety.

organization.

On the other hand, the participants recognize th&conomic domain: The third inadequacy of current
necessity to understand cultural differences. GlobaCSR models, No. 3 key CSR lesson learned and
organizations should begin with the basic culturalparticipant one and participant two answers
similarites to move forward to cross-cultural demonstrated how economic decisions play a vital ro
differences and values. Participant three argués, “ in the future success of the global organizatiod an
cross-cultural negotiation, there is a need to émam society. For these reasons, CSR requires an economi
cultural diversity in various multicultural societ and domain. Participant Two argues, “as far as | amrawa
not just assume that cultural diversity in otheurtioies  many Chinese Singaporean businesses have a balanced
is similar to cultural diversity in North America” approach to running a business enterprise, especial
(Osman-Gani and Tan, 2002). Therefore, in order tdhe very well established ones. Economic perforreanc
interact successfully across cultures global lesderis as important as social contributions”. Partioipane
managers and individual employees should contipuallimplies, “All businesses are set up to make mormay a
unlearn and relearn the similarities, ambiguitiewl a the Singaporean Chinese makes money. Some
differences of other cultures and themselves. Singaporean Chinese head clans that contribute toack

their people. Younger Singaporeans have other whys
Personal and collective ethics domain: The giving back; they give of their time, money and
participants overall responses, the fourth inadeged  resources.” Overall, participant one and particigam
current CSR models and No. 1, 2 and 6 key CSRiew economic activity as foundational to all other
lessons learned led to a personal and collectiiieset domains because it is important to maintain a gtron
domain. Participant three recommends, “All ethniccompetitive position and to live a better qualifyife.
groups are individual and collective (Osman-Gard an
Tan, 2002). Therefore, all ethnic groups can peacti Legal domain: The legal domain derived from No. 5
individual and collective ethics by starting with key CSR lesson learned and consistent answers about
common ethics. Participant one suggests, “Deep downecessary laws from participant one and participant
inside us, (ethics) must be the same. We may bavo. CSR appears unnecessary or “hyped up”
different only in the circumstance of our lives” (participant one) because the Singapore government
(participant one). Continual ethics training caeath  will implement tough laws as necessary. “If we téhe
the younger generations about the evils of corompti several campaigns in Singapore from the early years
and the problem that corruption can cause to thabout 1960s, we had the Keep Singapore Green and
individual, to organizations, to families and toeth Clean campaign, we banned chewing gum as people
society at large” (participant two). Global orgaatibns  were sticking them to lift buttons and the trainodo
should promote continuous ethics training to “preve There was a No Spitting campaign too. You will gmil
the need to corrupt” and to influence the “mindsetl  if you understood why people spat in the first plac
value aspects of people in society” (participanb)tw The Singapore government is not a populist
Furthermore, global ethics training can help to tomi government. If CSR refers to organizations being
“the opportunity to corrupt” through the “developmhe socially responsible, there are no laws addrestiizg
of control mechanisms, systems, structures anahessi Other common laws are sufficient” (participant ane)
practices” (participant two). Singaporeans “follow strictly the rule of law as we

Effective global CSR can succeed with “mindsetconduct ourselves in the public arena” (participzame).
management through learning, education andilthough participant one and two are not awareryf a
experience” (participant two). Petrick and QuinQ@2) legal requirements relating to CSR, the Singapore
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government “does actively promote CSR campaignsecond CSR model due to participant three’s respons
and programs” (participant two). Moreover, CSR isto the interview questions and No. 4 key CSR lesson
implicit in the “common laws of Singapore” alongtivi  learned.
“tight corporate governance” (participant one).
Therefore, strict interpretation, regulations andHRD domain: Although participant three did not have
enforcement are necessary to prevent global ceorupt the time to answer the interview questions, he
and advance CSR worldwide. suggested reading two articles that he publishde T

articles led me to create a second CSR model thig a
Environment domain: Participant one and participant HRD as a CSR domain. In one article, Participargeh
two’s answers about the environment and No. 3 kewrgues “HR professionals were found to be relativel
CSR lesson learned indicate that business impactseak in strategy formulation, partnering and cotisgl
natural resource®Rarticipant one suggestSR as it skills, which are essential in today's business
is spoken about today is hyped up. The most basienvironment. Other deficient areas include financia
premise is that as individuals and organizationsyeed  skills, cross-functional experience, project mamaget
to take only what we need from the environment andkills and understanding of business” (Osman-Gadi a
buy only what we need”. Participant two elaborates, Chan, 2009). HR professionals should be required to
Panasonic we do work closely with the secondaryhave CSR global business skills because not aliaglo
schools to promote environmental management and weaders will be knowledgeable about the concepts an
also recently held an exhibition to showcaseeffective best practices of CSR. Instead of orgations
Panasonic’s products that are eco-friendly and thufocusing on a CSR department, talented HRD
environmentally friendly too”. Natural resourcesear professionals that have CSR global business stdlis
integrated with the economic and social decisionprovide ongoing global CSR education and trainitoys
making of Participant one and two to increaseleadership and individual employees. Thus, continua
competitive advantage of the global organizatiod an CSR and global literacy assessment and training for
society. Thus, a global organization should integra leadership and employees can increase organizhtiona
economic, social and environmental performanceperformance, ROl and reduce globalization’s
equitably to increase ROI. unintended consequences.

HRD can play a vital role in providing cross-

Government domain: The fifth inadequacy of current cultural trainings in global negotiations and glbba
CSR models, No. 7 key CSR lesson learned antkadership. Multiculturalism is practiced differlnin
participant one and participant two responses attmut many countries. Participant three suggests examinin
role of government in CSR demonstrate the need for “cross-cultural negotiation not just from the cudtu
government domain. Participant one argu&Bhe  diversity perspective of the United States but &lem
Singapore government is not a populist governmiént. that of other multicultural, multiethnic societies”
will implement tough policies when needed”. The (Osman-Gani and Tan, 2002). Because not all global
Singapore government “does actively promoteleaders may be sufficiently knowledgeable about the
campaigns and programs relating to CSR” (partidipanconcepts of global literacy, HRD can be useful in
two). Peck and Gibson (2000) recommend, “There is groviding best practices of global CSR that rewbal
crucial role for governments in facilitating the subtle differences of multicultural societies andss-
transition to an economy that is much more effitien cultural communication. Overall, HRD can be a ukefu
much more fair and much less damaging.tool to develop and implement CSR practices on an
Governments that lead and practice CSR valuesdividual and organizational level.
globally will be in a stronger position to set the When HRD and CSR are aligned into the core
agenda and establish advanced positions for theglobal business strategy instead of a CSR busimgits
industries and their citizens. Countries that lagibd  HRD can play a vital role to improve and achievabgl
will  inevitably face increasing competitive strategy, change management and organizational
disadvantage and lost opportunity” (Peck and Gibsonperformance.  Furthermore, instead of global
2000). Overall, the Singapore government plays amrganizations focusing on a CSR department, CSR and
active worldwide role in promoting CSR practices global business skilled HRD professionals can itieg
collaboratively across global sectors and industrie CSR into the core global business strategy. Adutiiy,

HRD can provide ongoing CSR education and trainings
CSR model 11 (includes model | domains with the  and measure the business impact of global leaders,
HRD domain): The HRD domain was added as amanagers and individual employees to increase ROI.
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CONCLUSION Marcel, V.M., I. Wuisman, W.D. Cleyn, J. Timmers,

V. Panapanaan and L. Linnanen, 2004. A phase-

In conclusiontwo innovatory global CSR models wise development approach to business excellence:
were developed as a result dhe participants’ Towards an innovative, stakeholder-oriented

responses, seven key CSR lessons learned and five assessment tool for organizational excellence and
inadequacies of current CSR models. The innovatory CSR. J. Bus. Eth.,, 55: 83-98. DOI:
CSR models are not considered to be inclusive lof al ~ 10.1007/s10551-004-2154-9

possible global business practices and the models dMurtha, T.P., S.A. Lenway and R.P. Bagozzi, 1998.

not attempt to classify the activities of individsiand Global mind-sets and cognitive shift in a complex
organizations solely within a CSR model. Howevke, t multinational corporation. Strat. Manage. J.,
innovatory CSR models can assist global organimatio 19: 97-114. DOI:

to successfully manage changing global conditions  10.1002/(SIC1)109702669199802)19:2<97::AlD-
when the organization is viewed as an interwoveth an SMJ943>3.0.CO;2-2
dynamic whole that generates continuous knowledg®'Riordan, L. and J. Fairbass, 2008. Corporate éoci
and bridges its systems, processes and structoags t Responsibility (CSR) models and theories in
are constantly transforming into an internal angtmal stakeholder dialogue. J. Bus. Eth., 83t5-758.
common global network. DOI: 10.1007/s10551-008-9662-y

Philanthropy and stakeholder requests do noOsman-Gani, A.A. and T.H. Chan, 2009. Trends and
increase the competitive advantage and ethics of challenges of developing human capital in
business and society. Therefore, the innovatory CSR Singapore: An analysis of current practices and
models can be a useful tool to help global orgditina future trends. Hum. Resour. Dev. Int2: 47-68.
develop, implement and drive CSR within the core DOI: 10.1080/13678860802638834
global business strategy and set CSR standarddsman-Gani, A.A.M. and J.S. Tan, 2002. Influence of
worldwide. Because business and society have a culture on negotiation styles of Asian managers:

reciprocal relationship, people can use their motwey An empirical study of major cultural/ethnic groups
increase business competition, education and other in Singapore. Thunderb. Int. Bus. Re44: 819-837.
quality of life concerns when people desire a betizy DOI: 10.1002/tie.10048

of living in the present and in the future that casult Peck, S.W. and R.B. Gibson, 2000. Pushing the
in “a place to shine” (participant two). CSR valuest revolution: Leading companies are seeking new
stakeholder demands or charitable contributionsnfro competitive advantage through ecoefficiency and

global business leaders, managers and individual broader sustainability initiatives.Alternat. J.,
employees play a significant role in reducing 26: 20-29.

globalization’s unintended consequences and inicrgas Petrick, J.A. and J.F. Quinn, 2001. The challenge o
the competitive advantage of global organizationd a leadership accountability for integrity capacityaas
society. Furthermore, instead of global organizegio strategic asset. J. Bus. Eth., 34: 331-343. DOI:
solely responding to stakeholders’ requests andintge 10.1023/A:1012597201948

society’s charitable norms, global organizations ca Schwartz, M.S. and A.B. Carroll, 2003. Corporate
become a resource to shape and advance crossatultur ~ social responsibility: A three-domain approach.
CSR best practices and policies worldwide. In stia, Bus. Eth. Q. 13: 508-530.
innovatory CSR models integrate internal and extern http://www.jstor.org/stable/3857969

CSR domains that can create a global common

framework to set CSR standards and achieve worklwid

business and society excellence.
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